o/

U a B '
Page | 16 135838 UNANUNAVY Ui 26 atuil 1 unsiau - Huan 2564

douus:aumvnisaalaua:AtuAIns1FuAndowadamsaadutoso
ldan1as1gulnaniugovnivoauladudvrusSinAtuds:LNATNg
The Influence of Marketing Mix and Brand Equity on Purchasing Decisions of Uniglo

Casual Wears Through Online Channels Among Consumers in Thailand

aMENWIA vazsns', wWuiuvie a15ninauns’
Itthipong Chalatharn® ,Pashatai Charutawephonnukoon?
Received December 20, 2020 & Revise January 15, 2021 & Accepted March 25, 2021

UnAQuD

uneAfeilsdnudatesnuasUssrnsmanitadodusraumenisnan uastadonae
nsdudiidsuaronisindulatodorinngflaskiutessesulatvesuilanlutssmelng (n$
luy) Ysswnsildlunsfinnife fuilaafhreteidoiuusudyiladiudemisooulatiiondoeglu
Ussnelng Wituingummumuasduiegauilaalumameda Uniglo Thailand dslsimsiudiuiud
LLu'uauLLaw‘i’mmﬁu%aﬂaﬁwLLwaaummmﬂﬂajuﬁaaﬂwﬁ’mm 385 AU WAXLHDNNANAIBEILUY
Wzas mylleneideyaldaiingsaun Wi anudarfesazaedeuardudonuuinnsgunasvaia
Faoyuu A Independent Sample t-Test, One-Way ANOVA (F-Test) wagn133Asieinsonnes
wyAn (Multiple Regression Analysis) nan1s@nnudn (1) YadednuagUssnnsmans laud o1y 01w
uazseldiadsdeifou (2) Jadvdmuszaumanisnann Tiun fundndusi futesmisnsdndming
warsunsdnasun1Inan (3) Yadeadinsidud laun dunissuidensidud dunsuinmnn
Funsdonlewmsndud wasdumuinddensaud yniafedsmadenisiadulatoderuusudyd
Tndrugomsssulatvesgiuslnalusemelng msnaaeuauyRgudvsnavesiladofinaniuneandls

o o a

& a a | A ad )
WUBNINA Y NUUYEAIAYNENANTEAU < 0.05

Adfny: drulsvaunenisnann, AuAnsIEum, gillad, nstedueeulal

U a1 inenaesedn

Rangsit University

Email: minkz@live.

2

AUNWI, UWINY168TIER

Advisor, Rangsit University

Journal of the Association of Researchers Vol. 26 No.1 January - March 2021



%

U a N '
258158 UIANUNAY T4 26 aduil 1 unsiau - urau 2564 Page | 17

Abstract

This research aimed to study the influence of demographic factors, marketing mix factors,
and brand equity factors on purchasing decisions of Uniglo casual wear through online channels
among consumers in Thailand. Sublets in the sample were 385 persons who had purchased Unig-
lo casual wears through online channels in Bangkok. Statistical analysis was conducted with de-
scriptive statistics, including frequency, percentage, mean, and standard deviation. Inferential
statistical tests employed included Independent Sample t-Test, One-Way ANOVA (F-Test), and
Multiple Regression Analysis.

The result of hypothesis tests revealed that (1) the demographic factors--age, occupation
and income, (2) the marketing mix factors--product, place and promotion, and (3) the brand equi-
ty factors--brand awareness, perceived quality, brand association and brand loyalty influenced
purchasing decisions of Uniglo casual wears through online channels among consumers in Thai-

land. All of the hypothesis tests among the mentioned factors revealed statistical significal at <.05.

Keywords: Marketing Mixed, Brand Equity, Uniglo, Online Shopping
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KamsvadeuaLLRgIuNUT 07y 013N uarseldledsdaifouiiunndsiudsasemsdinauladeiderd
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vilnalulszswealnemeaiiaivagau Multiple Regression Analysis LUU?S Enter

HANISVAFBUANNAFIUNUTY AUNAAAT FUT0INIINITINT MUY LazAIUNITdRaTUNTT
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ysadinfiszdf 0.05 fSunansneinsaifesas 36.9 uasduitdmanonisinaulateidornsgiladiu
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Uadwdruuszauninisnain b Std. B t Sig.  Toler-  VIF
Error ance
Constant 1.161 0.204 5.694 0.000*
PUNARS U (X1) 0.202 0.058 0.179 3.460 0.001*  0.620 1.613
Augeamanisdndivming (X) 0249 0.069  0.228 3592 0.000¢ 0412 2428
AUNTANESINIIMAIA (X))  0.289  0.060  0.291  4.804  0.000* 0.452  2.212

R = 0.608 R* = 0.369 Adj.R* = 0.364 SEE = 0.48189 F = 74.402 Sig. = 0.000*
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