Journal of the Association of Researchers Vol. 25 No. 3 September — December 2020

mMsYaNIsMIsaaIaLWadvIasuNIsipvlAgEIINUASTUIVRIOSIBUS

Marketing management to promote agricultural tourism in Ratchaburi province

YaSy1 NusadIngl, 1as redumn’,

¥R 1 919 wATNIYIUUNT WIANUTAL

Chonticha Pansawang’, Sari Wongmonta’,

Chawalee Na Thalang” and Kannapa Pongponrat’

Received August 26, 2020 & Retrieved October 31, 2020 & Accepted December 30, 2020

UNAQuUD
miﬁﬂwﬁ%’aﬂ%ﬁﬁﬁi’mqﬂizmﬁLﬁaﬁﬂmmﬁUizﬂawadLma'wimLﬁ&J’;LLazaqﬁﬂﬁzﬂaUdau
ﬂﬁzawwmﬁmmmqiﬁw%msLﬁadua%mmivimmﬁm@qmwm LAZLEUBLULLULINIINITIANITNITAATA
Lﬁ@ﬁ'ﬂLa%umi‘viaqLﬁ&laﬁqmwﬂuﬁqﬁmwﬁ iudeyaanifaunuinguuazdunivalldedn lnegln
Foyafudmihiiesdnsnmasgitunumlunmsaduayunmsvienfisndanunsluimingwg fusznou
nsnsvieafiBaneaslufiui LLawjmq@mq@LLaxL%&J’mzgéhuﬂ']s%’mn'ﬁﬂ'ﬁmamﬁadaLzﬁumsviaa
WonBaununs Siuauimun 12 AU ﬁnmiﬂuﬁﬂ‘iﬁagalﬂuﬁdLLuum&Jé’ﬂﬂﬂjﬁﬂmuaxmmﬁm wagLiy
FIWNINTOYaTENINAOUNNAIIUS — A 2563 Imiﬁt”fmﬁmeﬁﬁﬁa;&aﬁa&ﬁ%ﬁmawﬁ@qLf‘jam e
nsfnwmuingidmiadedimnudfyivesduszneuvesuvamsaiisndununsludmingus 3
o1 LeA Lm&iqﬁq@ﬂamdmﬁﬁauﬁm Aanssunenisviendien waznmisuimsdanislunnaaiondien
ﬁm%’umﬁﬂﬁzﬂa‘ua"auﬂﬁzamn’1Qﬂwﬁma’1mﬁjﬁﬁ]U%ﬂ’1sﬁu’umﬂﬁ’mmﬁﬁfﬂuﬁmwamﬁmsﬁ LBINNNITIN
$1Y KATANTALASUAIIAAIN AINNISANYIITHEANLNTLLALBRUIVINITIANISISAAIALTDdLESY
Msvieafiendununs Jardaswys senilu 3 Wideddy Ao 1) msysannmsausiuiiennaiadiu
maamaua%wmmiauﬁaﬁwmuﬁadﬁ'u, 2) aendnvaluarianssuveudastufiuiAtviody uay 3)
mﬁa'ma%uﬁlﬁl,ﬁmﬂ'ﬁviamﬁa’;lf?Nmwﬂuﬁqﬁmwﬁa&i’mé"q@u

AEATY: N13IANIINITAAIN, NTVDUNITUNYAS, TI1VYT

' MYIFUNITIANTT UMNTNYIRENLLET NFUVNUNIUAT

' Collage of Management University of Phayao (Bangkok Campus), Bangkok

2 MYIRHUTANTIU UANINGIRLTITUAGAT AUIVIINTZIUNT NTUNNANIUAT

% College of Innovation, Thammasat University (Tha Phra Chan Campus), Bangkok

Email: cmbkk.pr@up.ac.th

103



104

osans ANIANUNIDDY 31 25 atiufi 3 fuenew - Tunam 2563

Abstract

The major objectives of this study were to investigate the attraction components and
marketing mix, and propose the guidelines for marketing management to promote agricultural
tourism in Ratchaburi province. The methods of collecting data were the focus group and in-depth
interview from 12 all stakeholders (i.e., governors, agritourism entrepreneurs and academic schol-
ars) managing agricultural tourism in Ratchaburi province. Keeping formal writing and electronic
records were used to collect data. Data collected between February and March 2020 were anal-
ysed by using content analysis. Assessing the opinions from all stakeholders, the results indicated
that the attraction, activities and ancillary services were considered as the most important factors
of attraction components for marketing management. Furthermore, the significant components of
marketing mix for promoting agricultural tourism in Ratchaburi province comprise product, place,
and promotion. The recommendations for promoting agricultural tourism concern, 1) creating
cooperative networks with private and public organizations as well as local communities, 2) defin-
ing the local identities of attraction and activity, and 3) enhancing sustainable agritourism in Ratch-

aburi province.
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