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Abstract

Sports tourism is a tourism activity that promotes healthy trends along with tourism and
local economies. Especially to the international running activities in Thailand which continue in-
creasing. The research objectives are then to determine key success factors with a competitive
strategy for achieving international sports tourism destination, and accordingly to construct a
model developed and refined by Sport Tourism Types Model (Weed, M. and Bull, C., 2004) and
Psychological Continuum Model (Funk, 2009) and test an integrated model concerning the causal
relationship of runner characteristic factors and sports tourism management factors that might
influence runner total expenditure, intention to revisit and intention to recommend, including the
moderating effects of sport engagement. Data were collected by an in-depth interview, involving
questionnaires from experts, providers, sponsors and runners (n=41, n=810 respectively). The re-
sults by cross-tabulation and one way ANOVA analysis show that local policy is a key success
factor through determining distinct objective and management direction, Also There is a possibil-
ity for the KKIM event to become an international sports tourism destination in the future support-
ed by a healthy trend and a quality of KKIM event management factors concurrent with the im-
provement on destination management. While the results by hierarchical multiple regression
analysis and hierarchical logistic regression analysis revealed that tourism destination management
factor has significant positive effects on runner’s expenditure and to encourage their intention to
revisit and intention to recommend, organizing and communication factors are significantly includ-
ed. Besides, the characteristic of the highest spending is a middle-age foreign runner who concerns

healthiness and engages with the sport.

Keywords: sports tourism, destination management, management model and sport event
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Fuusssudmiuiniaisinend Wusy

Inquszasddotians wuin eadUsznevvesuuUianssiansIamneUaemInsYieaindds
fivn Uszneulufie nsdants 2 fu fie 1) msdansgemnevanemsnsviesiien way 2) Msdans
Aanssuivn Taensdamss 2 duil azegaelinseuinguzasdvesianssuintiuduaiuiifanssule
Hundniduses iesanmsdanisfanssumsvieaiiondsivn axligagaiiuvosnsdidunuiiuandnaiy
TumuUssanuazaudnvuzvenguinieidudmmendn denrsdanisivungaufulseianuay
Andnunzresnguiniatmunendn avdmadeUszansam (Msliaeiifiuanniv) wasUszaniug
(nMsndumdnsiufanssu wazuurihde) Tnsnanisliemesiadnnugiuresiauuslunuudiaes waswa
nsfnsaudiusvesuUsluLuUaesansi I 1eTl 4 wag 5 Ay

¥

M1919 4 NaMTATIzradanugIvYesiulsluLuuIIaes

fauls Alady drurdlsaiuuanasgiu
EXP 3,664 4,236
REV 0.97 0.160
REC 0.99 0.075
GEN 0.43 0.496
AGE 0.98 0.129
NAT 0.25 0.436
OcCC 0.76 0.428

NIGHT 0.03 0.165
INC 0.58 0.494
SAT 0.21 0.411

RTYPE 0.70 0.460

INTP1 4.383 0.6483
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1519 4 (5a)

Ay Aade Frudsauuunsgiu
INTP2 4.376 0.6527
INTP3 4.239 0.6806
INTP4 4.252 0.5271
ATTR 4.193 0.5502
PLAN 4.088 0.7116
ORGA 4.189 0.5540
MKT 4.061 0.6417
PR 4.023 0.6530
ENGA 0.730 0.4220

N9 4 agnui ngutinisiidhsuRanssmeuniunsiseu daduladundaufanssaied
ileTnquszasdvesnsigunmiudeusadiundn (dadewintu 4.383) uaglinnuddgfunisinnisns
vipafien uazmsdanisianssudnuimada (Aualewinitiu 4.193 uay 4.189 suddy) et uiingiedou
Tvgjazfianufianslasglusziuiidninsedu 5 Govay 79) eglsfinnu dnlngffidinadauddlaiiz
ndudsamRnssiveuLAuITsouUIINIR wagiluidlalunsuugidiAanssureuknuingIsey
Wi (Foway 97 uavSosas 99 MUA1U)

A1519 5 HANNTILATIZILUUIIADY

fawus Log EXP REV REC
B (Odds Ratio) (Odds Ratio)
GEN 0.050 - -
AGE 0.000 - -
NAT 0.107* 3.341 -
ocC 0.153** - -
NIGHT 0.111% - -
INC 0.295%* - -
SAT 0.026 3.968%* 7.270%
RTYPE 0.090% 0.720 -

INTP1 - 0.810 2.706%
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1519 5 (5)

fiankUs Log EXP REV REC
(5) (Odds Ratio) (Odds Ratio)

INTP2 - 1.703 -

INTP3 - 0.348 -

INTP4 - 4.607* 3.996*
ATTR 0.109* 0.757 0.415
PLAN 0.042 0.796 0.884
ORGA 0.047 1.652* 3.748
MKT 0.062 0.675 0.025
PR 0.047 1.446 6.522*
ENGA 0.080* 1.462 1.496
ATTR x ENGA 0.027 - -

R’ /Nagelkerkes R® 0.223 0.204 0.397

NUR: *p < 0.05, **p<0.01

1597 5 nud Tuduvesiadesunudnvazveninda lunmsw dhisiivsznouendn ag
insliselaesmgenininisiiduenivuiesas 15.3 (B = 0.153, p<0.01) netzngudidisneldgania
30,000 U LLazaaLLﬁjqﬁuiuiuﬁﬁMWiWﬁauﬁu aeiinsldinegenindesaz 29.5 (B = 0.295, p<0.01) uae
Yovay 9 (B =-0.09, p<0.05) MU Trudsnguiindsuninend Insangnguiidduufudidin
N 7 T azinnslidelaenasnivnlnefesar 10.7 (B = 0.107, p<0.05) uazdoray 11.1 (f =

0.111, p<0.05) AuEAY UBNAINT UNIMITINAINTTUAIL TNUTLAAGUAVAIN baztUBEUUTIEINA

'
=

dioBsusTanssauluiiuil mnlfsuanufielaluszdugs wxfuunlilunisnduadhiuRanssudunn
YU 4-5 111 (Odds Ratio = 3.968, p<0.01 wag Odds Ratio = 4.607, p<0.01) kagiuwiluulunisuugi
AANIURBANNTY 3-7 191 (Odds Ratio = 2.706, p<0.05, Odds Ratio = 3.996, p<0.05 Wag Odds Ratio
=7.270, p<0.01)

#1m5udadunun15IANISN1S L NBATINW WU 1) NSIRNISNNSBANSIMUNUN (ATTR) Al

e

AN LAY 1 mhe ardmaliinidnslidefiuiuiosas 109 (=-0.109, p<0.05) 2) Aanwluns
Jamshanssufwidunanmuazimsglunisdanisutsiu (ORGA) axviligidhsiuRanssudiuualia
QenFUNNSINAINTIN AT 2 Wi (Odds Ratio = 1.652, p<0.01) 4@z 3) AN mluNITIANISAINTIY
findunmsdeansussrdiniug (PR) awvtlifidiuRanssuiuuiltufiasuusiAanssuseinni 7 wih
(Odds Ratio = 6.522, p<0.05)

el Tudrumastladorugnituluniseandidsmetiu limumanssmulud@fiudedta 1) arld
Felass 2) anuddlulumandusndnssianssus uay 3) anuddalunisuusifanssude agls
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