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Abstract

This study aims to analysis 1)Study Service quality Kerry Express of parcel service 2)Study
Brand awareness Kerry Express parcel service in Bangkok Metropolitan 3)Study Price satisfaction
Kerry Express Parcel Service in Bangkok Metropolitan 4)Study The relationship between Service
quality and price satisfaction of the Kerry Express parcel service in Bangkok Metropolitan 5)Study
The relationship between Brand awareness and price satisfaction Kerry Express parcel service in
Bangkok Metropolitan. The data collected from 400 samples by questionnaires distribution .Statis-
tics value applied for data analysis e.g. frequency, percentage, mean, standard deviation,pearson
correlation and multiple regression Analysis for hypothesis testing. The results found that most of
the samples were female, ages between 20-30 years old. Bachelor's degree education. Occupation
as a business owner / independent occupation monthly income 25,001 - 35,000 baht. Expecting
about service quality aspects 5 overall were at a high level. Brand awareness both were High lev-
el .The price satisfaction aspects 6 overall were at a high level. The hypothesis testing found
Service quality and brand awareness found had related in the positive direction with price satis-
faction at the significance level of 0.05. Service quality and Brand awareness were affecting to price

satisfaction.

Keywords: Service quality, Price satisfaction, Brand awareness, Kerry Express
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al (1990) snuuaAn Fudumsinnanimnsuims 5 dw dall 1 fuanudugusssuvesuins(Tang:-
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U
1Y
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U3M35. sunsidnuaziiilalug$uuinis (Empathy) manefis anuamnsalunis gua tenlaldgFuuinng
MuANFBINSTLANesFUUINSUsaT AL
2.uunAn uaznqufiieatu anuianaladiusan (Price Satisfaction)

Matzler, Wartele and Renzl (2006) nanvin anufisnalasiusin anuiianelavesgne {Wu
Whmnendnvesnisimseatn insidenlesegidlnddafuanuinivesgndndaduleniavesnis

o

wupthlWBulviudeunginssunisde Ssiiionun 6 fu ldun 1.mnslusdadiusan (Price transparen-
oy) fuilaadeamsdoyauvuilame Jednduazasuduisaiiunaniasitazna2 sasdmsanse
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nAisudiou Relative pricemnguilaninisiuSeuiiisusailuseninanssuaunsdnaule Feas
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fams1@uA1 (Brand recall)
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Keller(1993) Tnefisuavidondi
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M99 6 NTIATILVDANRUTINTAUVIAUNINAITUINITAUANNNETIMUTIAN

wnasAuKUIUIIY SS df MS F Sig.
Regression 114.390 5 22.878 261.655 0.000*
Residual 34.450 394 .087

Total 148.840 399
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aa 1Y

*dydAgnanAngeau 0.05
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r=0.877 R* = 0.769 Adjusted R2 = 0.766 SE = 0.296

AN o w a
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OANDELLTINYIA
nsasentinilunsndudn AusnelafIuIIA
B Std. Error Beta t Sig.
A (Constant) 1.061 0.098 10.835 0.000%*
AuNsIRlalunsIduA  0.299 0.042 0.354 7.084 0.000%
AunssEantalunsndudn  0.423 0.041 0.512 10.239 0.000*

r=0.829 R =0.687  Adjusted R2 = 0.685 SE = 0.343

v o w

*dpdAgynananzau 0.05
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annsaosunelifenay 68.7 (R? = 0.687) uazileduuszavSavduiuswau (r = 0.829) eanunsanouay
fgumsidluads ldhdulsifnumedtesnisuuaiodestumufiovelafusadsldaunis
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ANUianelanIusial = 1.061+ 0.299(\1UN5AAILALUATIAUAT) + 0.423(Aun153Eantalunsiduan)
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amnulindda wazauAndudiddenginssuduilaaves gsfadununsvioniisanuuesulaly
Uszindlng nan1533emudn 1. winnssunisdnnis aunmn1suin1sidnvselind uazannsdud og
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Fumaazfisdunulude Saeandostumsinuives wisnus Bunsaut (2558) SvEwavasnmen
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