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Abstract

To answer the question of what are attributes which effect on coffee shop owner’s be-
havior on purchasing roasted coffee beans, researcher collected data from 233 non-franchise
coffee shops in Chaing Mai and applied Conjoint Analysis model. The results show that place of
coffee planted area is the most important attribution followed by its price and promotion. The
coffee bean planted form Doi Chang area would induce highest increase of the shop owner utility.
Also, the price level of 400 Baht per kilogram induced the least satisfaction decrease while pro-
motion attributes which stimulate the most satisfaction were delivery with free of charge and
being fresh roasted coffee bean. Based on the results, the research suggest the firm should intro-
duce innovation strategies to appeal the shop owner which the roasted bean coffee product
should be fresh roasted and originated from Doi Chang with relatively low price and free of charge

delivery.
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