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Vital Factors That Influencing the Ddecision to Choose LED Lighting to Install
in Controlled Factories and Buildings
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Abstract

The objectives of the research were to study the influence of government policy and law en-
forcement, awareness of the value of energy conservation, marketing mix, and satisfaction on the
decision to use LED lights in controlled factories and controlled buildings. This research employed
quantitative research, the sample consisted of 400 respondents including the division heads, managers,
and managing directors working in controlled factories and controlled buildings located in Bangkok and
five nearby provinces: Chonburi, Pathum Thani, Samut Sakhon, Samut Prakan, and Phra Nakhon Si
Ayutthaya. Analyzed with structural equation modeling. The research findings showed that: model fit
Chi-square/df =1.95, RMSEA= 0.049, GFI=0.95, CFI=0.98, PGFI=0.50, RMR=0.023, the awareness of the
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value of energy conservation had the greatest overall influence on the decision to use LED lights in

controlled factories and controlled buildings, followed by marketing mix, satisfaction, and government

policy and law enforcement respectively

Key words: the decision to choose LED Lighting controlled factories and buildings and energy saving
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(Hoyer & Maclnnis, 2001) AeALaBILATIAALADS
(Kotler & Keller, 2009) wuin anuianala (satisfac-
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Y
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ATHATENTNIAUNGITY (NTENTNNANY, 2559)
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nan1seann Lesnmsdnduuleuigniaige
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BUSNYNAINU W.A. 2550 Fanmsmstedy 11nsns
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waznalenvuLinAu3 AN 1lalun1seusny
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