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Marketing factors Influencing the Decision to buy Products of Jasmine Rice
Processed
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Abstract

study of market factors influencing the decision to buy processed products from Jasmine rice. The
purpose of this study was to study the marketing mix that influenced the decision to buy processed
products from Jasmine rice. The results showed that the marketing mix coefficient of 51.9% was the
product mix, the price, the place of the distribution channel and the promotion. Promotion). The change
in the decision to buy processed products from jasmine rice was 51.9%, while the other 48.1% was

influenced by other variables. Which is not considered. And when we consider each side. Products
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Influence of decision on buying processed products from jasmine rice. The correlation in the same direction

was 0.485. When tested among marketing mix factors and other factors influencing the decision to buy

processed products from jasmine rice, it was found that the marketing mix factors influenced the decision

to buy processed products from jasmine rice. More than any other factor. It is 0.606 and is related in the

same direction. It is important to focus and define your marketing strategy by focusing on the product. By

offering different quality products. Good selection of ingredients. Have a clear product model. Including the

packaging should be labeled. Benefits The production date and expiration date clearly reflect the needs

of consumers and provide more options.

Key words: Marketing Mix, Community Product, Decisions, Jasmine rice processed
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