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Abstract

The research topic was to develop the packaging and public relations tools (PR tools) of herbal
cosmetic products in case study of the Parichart enterprise community, Minburi district, Bangkok. The
objectives of this research were to implement new labels, new packages and new PR tools of the
Parichart enterprise community and to evaluate the outcome of new labels, new packages and new PR
tools.

From the result of this research by Participatory Action Research (PARS) to develop new labels,
new packages and new PR tools. First, found that packaging label and PR tools are not attractive and
outstanding to consumers. For the PR tools, the Parichart enterprise community had not brochure, a
catalogue and video presentation. So, how to improve the packaging and PR tools till we develop this
project. After that we got new design of the labels, packages and PR tools which were more attractive

to the customers.
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From survey research to evaluate the satisfaction of new labels, new packages and new PR tools

found that expect customers were satisfied the new labels, new packages and new PR tools.

Keywords: development of packaging, Public Relations tools, herbal cosmetic products, enterprise

community, Participatory Action Research (PAR)
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